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Replacement Sheet 

A System and Method to give a true indication of Respondent 
Satisfaction to an electronic Questionnaire Survey 

1. Executive Summary 



j Supplier: | A.N. Other I 
I Ho. of Inputs;! 20 I " 



1 Report Date: 1 26th November 2003 I 
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Figure 10 
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Replacement Sheet 

A System and Method to give a true indication of Respondent 
Satisfaction to an electronic Questionnaire Survey 

2. Product Positioning 



I Supplier: I A.N. Other | I Report Date; 1 26th November 20oT| 
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2.1 Statistical Analysis: 
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2.2 Company Implementation: 



Communication Factor: 
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